
Hello. It’s me.

I’ve been wondering if after all this time 
you’d like to meet your perfect tenancy?
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Grab a coffee, sit back and relax - we’ve got you!

We know how overwhelming it can be to find the right site for your 
business. Where should it be located? What should it look like? 

That’s why we’ve created this little e-book to help you nut it all out.



Location. 

> Who is your target market?  Often it’s not about where but who your tar-
get audience are.

> Where do they spend their weekends? Do you they live in these suburbs 
or travel there?

> Where do they work? 

> Do you have a suburb in mind already? Why? (Does your business stem 
from necessity, i.e. no other cafe in the area).

> Now that you’ve answered these questions, what suburbs stand out the 
most?

Psst...Feeling lost, the Australian Bureau of Statistics can be a great spring board, to 
look at demographics in your chosen areas, or even where your chosen target market 
might live, work & play -   http://www.abs.gov.au/
 

Time for a brain work out.

 http://www.abs.gov.au/


The look. 

> Do you have a particular design style in mind? Pinterest can be a great 
place to start and explore your likes and dislikes.

The layout.

> Where do you want your bar, coffee service or similar to be located? 
Front of the space, hidden away at the back? This will help to choose a 
space that might have some of these features already there, like plumbing 
and power (this could save $$).

> Are there any key elements in this look that are linked to a buildings fea-
tures? i.e. exposed brick, or high ceilings. Have a close look at some inspi-
ration imagery and see if the elements that you like about it are superficial 
or an existing feature of the building.

Just a few more questions.



Now lets summarize and concur!

1. What suburbs will you be looking in?

2. Who are you target market?

3. What are the key features your space must have? (brick, high ceilings)

4. Are you looking for any specific plumbing or electrical components and if 
so, where do you want them to be?

Summarize it.

https://www.realcommercial.com.au/for-
lease

https://www.commercialrealestate.com.
au/

http://www.commercialview.com.au/

Now get looking, your site is out there 
waiting.

https://www.realcommercial.com.au/for-lease
https://www.commercialrealestate.com.au/
http://www.commercialview.com.au/
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Interior design should 
be an extension of your 
branding.

At Blank Creatives we believe 
that any business, like a strong 
brand, should have the abili-
ty to translate into a physical 
interior space. 

That’s why finding the right 
space to work with is so very 
important!



https://www.broadsheet.com.au/
sydney

https://concreteplayground.com/
sydney/

https://www.hospitalitymagazine.
com.au/

Broadsheet 
Reviews the latest cafes, bars & 
restaurants. Keeps you up to date on 
the trending new comers.

Finding the perfect site for your food 
business | The 4 common shortfalls 
that cost clients.

Concrete playground
Just like broadsheet, Concrete Play-
ground is a great way to spy on your 
competitors.

Hospitality Magazine
An industry magazine that gives you 
lots of wonderful content, like articles 
from experience hospitality veterans 
& videos on boosting profits in your 
hospitality business.

Websites & blogs to 
keep you on track.
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https://www.blankcreatives.com.au/single-post/2016/12/05/House-of-Satau
https://www.broadsheet.com.au/sydney
https://concreteplayground.com/sydney/
https://www.hospitalitymagazine.com.au/
https://www.blankcreatives.com.au/single-post/2016/12/05/House-of-Satau
https://www.blankcreatives.com.au/single-post/2016/12/05/House-of-Satau


By purchasing this product you enter into an agreement with Jasimma Pet-
sianis trading as Blank Creatives on the following terms:

1. You acknowledge that any advice contained in the product you 
have purchased is general in nature and does not purport to alert you to 
every potential issue in tenancies you consider.

2. Jasimma Petsianis will have no liability to you arising out of this pur-
chase or your use of the product.  In particular, you will have no claim in 
respect of:

a) matters arising from a tenancy, whether they are described in the 
product or not;
b) planning, council or regulatory approvals, including your ability to 
obtain relevant approvals or the scope of those approvals in respect 
of a particular tenancy;
c) the application of Australian Standards, in general or specifically 
in relation to a particular matter;
d) general regulatory compliance of any kind whether under the 
specific conditions applying to a tenancy, or at general law; and
e) any matter which is properly within the expertise of a licensed 
tradesperson or builder.

3. Jasimma Petsianis owns and reserves all rights in the product, includ-
ing copyright and trade marks.  In purchasing the product, Jasimma 
Petsianis grants you a limited, non-exclusive, royalty-free licence to copy 
and communicate the product for the purposes of identifying a tenan-
cy or appropriate venue for your business, solely.  For the avoidance of 
doubt, you may not copy or communicate the product to third parties 
for their information or use other than in connection with your own busi-
ness.

Before you go! 

Terms & Conditions



hello@blankcreatives.com.au0438 745 304 www.blankcreatives.com.au | |

Don’t be a stranger now!

If you found this helpful, why not 
purchase one of our tenancy  

searcher checklists for even more 
information.

http://www.blankcreatives.com.au
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